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THE GOIZUETA LEGACY

Goizueta Business School is honored to take its name from
Roberto C. Goizueta, the innovative and influential business
leader who served as chairman and chief executive officer of
The Coca-Cola Company from 1981 until his death in 1997.
Hailed by The Wall Street Journal as “one of the most highly
regarded CEOs in America,” Goizueta demonstrated a level of
personal and professional courage throughout his lifetime that
has ensured his legacy as one of the most respected business
leaders of the 20th century.

Goizueta’s vision also serves as the inspiration and momentum
behind our mission: to develop “Principled Leaders for Global
Enterprise” who can create value for their companies and for
the world.  His challenge for us here is to “not teach business
the way it is but the way it will be.”
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GOIZUETA DISTINCTION

Dear MBA Recruiter:

In light of the new economy, human capital remains critical to the success of any company.  Here at Goizueta, we
pride ourselves in our ability to foster a holistic learning environment that produces principled leaders for global
enterprise.  Our approach to developing MBA talent results in graduates who are prepared to think critically, lead
teams, and deliver results even in the midst of the most challenging business and economic situations.

Our mission in the MBA Career Management Center is to establish and foster a professional environment for 
students, alumni, and companies to develop and realize their career objectives and recruitment potential.

Our philosophy of relationship management with recruiters is a focus on partnership and service, so we can devel-
op a customized recruiting solution to meet the specific needs of your organization.  Our ultimate goals are to pro-
vide you with access to the best qualified MBA candidates and make recruiting at Goizueta simple and convenient.

This guide is designed to familiarize you with recruiting at Goizueta Business School and the services available at
the MBA Career Management Center. To facilitate your success at Goizueta, we have organized this guide into three
easy sections:

Engage – Build meaningful relationships with Goizueta students

Select – Identify candidates for opportunities in your organization

Connect – Assess candidates’ qualifications and fit with your organization 

Our team looks forward to working closely with you and we wish you every success in the coming year.

Best regards,

Wendy Tsung
Associate Dean and Executive Director
MBA Career Management Center
Goizueta Business School

1

COMMUNITY
• Foundation of student experience
• Strong relationships among all stakeholders
• Team approach to ensuring Goizueta’s success

INTEGRATION
• Student experience is fully integrated
• Faculty and Staff are partners in education
• Recruiters are integrated into student experience

PERSONALIZATION
• Small size is a source of competitive advantage
• Regular engagement with all stakeholders
• Personalized student and recruiter interactions

GOIZUETA DISTINCTION



At Goizueta, we recruit students to our MBA programs who have achieved not only academic and professional success,
but who also bring strong leadership qualities and a team-oriented spirit to their work. We pride ourselves on enrolling
students from a wide range of life and work experiences, who represent a cross-section of the best and the brightest minds
around the globe.

GOIZUETA BUSINESS SCHOOL MBA PROGRAMS

Two-Year MBA Program
2009 2010

GMAT 685 680
GPA 3.3 3.4
% International 43 42
% Female 31 39
% Minority 11 15
Work Experience 5 5
Class Size 180 158

One-Year MBA Program
2009

Middle 80% GMAT Range 570-710
GPA 3.4
% International 23
% Female 35
% Minority 7
Work Experience 5
Class Size 44

Evening MBA Program
2009 2010

GMAT 626 640
GPA 3.2 3.2
% International 13 9
% Female 33 28
% Minority 16 17
Work Experience 6 6
Class Size 118 117

Weekend Executive MBA Program
2009

% International 9
% Female 16
% Minority 16
Work Experience 11
Class Size 110
% Graduate Degrees 14

Modular Executive MBA Program
2009 2010

% International 7 20
% Female 20 33
% Minority 15 14
Work Experience 15 15
Class Size 38 42
% Graduate Degrees 34 36

# 13
Full-Time MBA
Financial Times

Global MBA Rankings 2009

#22
Full-Time MBA

U.S. News and World Report
America’s Best 

Graduate Schools 2009

#23
Full-Time MBA
BusinessWeek

Best Business Schools 2008

Leadership and Rankings

#2
Evening MBA
BusinessWeek

Best Business Schools 2007

#7 (Globally)
Executive MBA
BusinessWeek

Top Executive MBA Programs 2007

#1
Executive MBA

The Wall Street Journal
Developing Leadership Skills

Best Executive MBA Programs 2008
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GOIZUETA MBA RECRUITING - ENGAGE

Sponsor Club Events

Office Hours

Company Presentation

TREK Participant

Webinar

Re
ac

h

InvolvementInitial Integrated

General

Targeted

ENGAGE
The first step in a successful recruiting strategy is to engage the students.  Engaging the students will
allow you to build your brand while gaining a better understanding of the students’ talents, interests, and
goals.  There are a number of opportunities to interact with the students depending on your company’s
goals for reach and involvement.  We understand that each company has different business needs and we
are committed to helping you develop a recruiting strategy that works best for you.  Please contact our
Employer Relations Team who can work with you to customize an engagement strategy which benefits your
recruiting goals.

SAMPLE ENGAGEMENT OPPORTUNITIES

Corporate Sponsorship

Class Lecture

Panelist/Mock Interviews

Mentoring

Corporate Sponsorship

Class Lecture

Panelist/Mock Interviews

Mentoring

Sponsor Club Events

Office Hours

Company Presentation

TREK Participant

Webinar
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GOIZUETA MBA RECRUITING - ENGAGE

CONDUCT A COMPANY PRESENTATION

Making a company presentation to MBA candidates prior to your interview dates gives you the chance to
increase your brand awareness and share information about your employment opportunities and position
requirements.  There are two types of company presentations:

SCHEDULING A COMPANY PRESENTATION
Your contact on the Employer Relations Team will need the following information:

• Three date options
• Job description 
• Work authorization requirements (i.e. US Citizen/Permanent Resident or All students including foreign nationals) 
• Target audience (First year, second year, or both)

MARKETING YOUR COMPANY PRESENTATION
• Send electronic flyer to targeted student groups
• Partner with student groups to advertise your company presentation during their events
• Have alumni working at your company send a message to the relevant student audiences promoting 

their professional experience

CORPORATE LIAISON TEAM
• Students from the Corporate Liaison Team are assigned to each presentation; they will arrive 30 minutes prior 

to the start of the presentation and will assist you with set up

PROMOTIONAL MATERIALS
• Promotional materials to be distributed during your presentation can be shipped to the CMC.  

Please send all materials to the CMC at the address below and notify your contact from the Employer Relations 
team of shipping and tracking information.

Attn: Employer Relations Contact
Hold for: Company Name - Presentation Date
MBA Career Management Center
1300 Clifton Road
Atlanta, GA 30322

CATERING
• If you would like to cater your presentations, we have several preferred caterers. Please refer to the logistics 

section of this guide for a complete listing.  You may contact the caterer to make arrangements for the 
presentation.  Please make your contact from the Employer Relations team aware of your catering plans.

COMPANY PRESENTATION FACILITIES
• On-campus presentations and some virtual presentations are held in case classrooms equipped with 

state-of-the-art audio-visual equipment. 

On-campus

Virtual

• Formal presentation followed by Q&A and networking
• Targeted event for companies interviewing on campus
• Fosters networking/relationship building; strong brand builder

• Webinar or video-conference presentation; one or two-way communication
• Targeted event for companies interviewing off-campus; companies looking to gauge interest
• Requires limited resources; engage students from multiple locations
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GOIZUETA MBA RECRUITING - ENGAGE

SPONSOR CLUB EVENTS
Goizueta has many student-run professional clubs that sponsor panel discussions, topical programs and other
activities and events.  These provide a perfect venue for you to interact directly with our students.  To contact a
leader of a student club about career-related events, please see the contact information of the respective club
leaders below.

LEADERSHIP CONTACT INFORMATION

Daniel_Graham@bus.emory.edu

Satish_Mohan@bus.emory.edu

Venkat_Rajaji@bus.emory.edu

Nick_Alissandratos@bus.emory.edu

Andy_Goldberg@bus.emory.edu

Ankush_Chowdhury@bus.emory.edu

Leslie_Marshburn@bus.emory.edu

Alex_Curlet@bus.emory.edu

Kate_Race_Carpenter@bus.emory.edu

Jason_Elsky@bus.emory.edu

Weston_Marti@bus.emory.edu

Shreya_Baliga@bus.emory.edu

Jyoti_Malik@bus.emory.edu

CLUB NAME

Black MBA Association

Entrepreneurship Club

Goizueta Business Technology Association

Goizueta Consulting Association (GCA)

Goizueta Finance Club

Goizueta General Management and Operations Club

Goizueta Healthcare Management Association

Goizueta Real Estate Group

Goizueta Marketing Association

Goizueta Association for Media, Entertainment, and Sports (GAMES)

Hispanic Business Association

International Business Association

Net Impact

“Club sponsored events are an excellent way for companies to enhance their traditional recruiting
efforts.  Events can be casual and address a variety of topics such as in-depth position information,
career success factors or industry trends.  These ongoing events enable companies to develop
stronger relationships with students focused on targeted functions and help students better assess
their fit with prospective employers.”

– RYAN DONNELLY, Full-time MBA Class of 2009
President, Goizueta General Management and Operations Club
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GOIZUETA MBA RECRUITING - ENGAGE

OFFICE HOURS
For one-on-one or small group communication with interested students, many companies schedule office hours 
at Goizueta Business School.  This gives students an opportunity to do informational interviews with company 
representatives. To schedule office hours please provide your contact from the Employer Relations Team with the 
following information:

• Three date options
• Job description 
• Work authorization requirements (i.e. US Citizen/Permanent Resident or All students 

including foreign nationals) 
• Target audience (first year, second year, or both)
• Number of schedules and schedule type

GOIZUETA EVENTS
There are many Goizueta and CMC events with which you can become involved to engage our students including:

• Mentor Program
• Mock Interviews
• Class Lecture
• Corporate Visits (Treks)

Goizueta Career Connection
Goizueta Career Connection (GCC) is our annual career exploration and networking event.  This year’s event will
consist of company-sponsored club lunches and a keynote address, followed by an afternoon of career exploration
in the form of experiential learning.  First and second year MBAs will attend Interactive Learning Modules (ILMs) in
two of the following functions/industries: Marketing, Finance/Banking, Real Estate, Consulting/Strategy, Healthcare,
and General Management.  Sponsoring companies will facilitate the ILMs and provide students with an opportunity
to learn firsthand the process of managing a real business issue using that company’s frameworks and methodolo-
gies for solving problems.

The ILMs will be followed by an evening of networking and fun where over 400 students, alumni, and business
partners will be able to make connections with today’s current and future business leaders. 

If you are interested in sponsoring one of these events please reach out to your contact from the Employer
Relations team.
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“GCC is truly a unique and valuable event.  The university does a fantastic job of ensuring that
employers have the appropriate amount of visibility throughout the event and that company 
representatives are able to spend quality time with interested students throughout the night.  
This is the one event of the year on campus that we always attend.  It is truly essential to both
building our overall brand on campus and to building relationships with key students who may be
interested in future opportunities with Eaton Corporation.”

– CASEY WATSON, Campus Manager - University Relations
Eaton Corporation



GOIZUETA MBA RECRUITING - ENGAGE

2009 – 2010 MBA ACADEMIC AND RECRUITING CALENDAR

2009
Aug 3 Classes Begin for 2011
Sep 8 Classes Begin for 2010
Sep 9 Company Presentations Begins
Sep 11 2010 Resume Books Available
Sep 18 Religious Holiday 
Sep 24 - 25 No Recruiting Activities – National Black MBA Conference  

(New Orleans, LA)  
Sep 28 Religious Holiday
Oct 2 Goizueta Career Connection
Oct 5 2011 Resume Books Available
Oct 5 Full-Time Interviews Begin
Oct 8 - 9 No Recruiting Activities - National Society of Hispanic MBA 

Conference (Minneapolis, MN)
Oct 12 - 16  2010 Fall Exams 
Nov 2 - 6 No Recruiting Activities for 2011s – Trek Week
Nov 12 - 14 Net Impact Conference (Ithaca, NY)
Nov 25 - 29   Thanksgiving Recess – University Closed
Dec 7 - 11     Exam Week

2010
Jan 4 - 5 West Coast Interview Forum
Jan 6 - 7 New York Internship Interviews
Jan 13          Classes Begin
Jan 18          Martin Luther King Holiday – University Closed
Jan 19 Interviews Begin
Feb 25 - Mar 5  Limited Recruiting Activities - Mid-Semester Module
Mar 8 -12       No Recruiting Activities - Spring Break
March Southeastern MBA Schools Interview Forum
Apr 26 - 30  Exam Week
May 10 Graduation 
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GOIZUETA MBA RECRUITING - SELECT

SELECT

POSTING A POSITION 
You can begin your selection process by posting a job opportunity to our students. You can submit your job description
through our online recruiting system or directly to your contact from the Employer Relations Team. If you are unable 
to interview on campus, please submit through our online system. Interested students will submit their resumes 
electronically, and we will forward them to you. You can follow up with interested students directly.  

Please include the following information when you submit your job posting:  
• When would you like to receive resumes?
• Are you planning to hold on- or off-campus interviews?
• Are you open to international students who require sponsorship?
• Is there a contact person who can assist students who have questions?  

POST A POSITION
| www.goizueta.emory.edu/jobposition |

RESUME BOOKS
Our MBA Resume Books offer an efficient way of matching a candidate’s background with your hiring needs. Complete
class or customized resume books can be ordered through MBA Focus to meet your specific recruiting needs. You can
review the resume book(s) at your convenience and call the candidate directly, or allow us to arrange an interview 
schedule for you. 

ORDER A RESUME BOOK
| www.goizueta.emory.edu/resumebook |
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GOIZUETA MBA RECRUITING - SELECT

RECRUITING INTERNATIONAL STUDENTS

Some of our best and brightest graduates have come from outside the United States. U.S. law provides 
several ways for employers to hire international graduates for both full-time and internship positions.

FULL-TIME POSITIONS

OPTIONAL PRACTICAL TRAINING
F-1 visa holders are eligible for up to 12 months of employment after graduation with a possible extension to H-1B
visa approval. J-1 visa may be eligible for up to 18 months of training.*

Timing and Cost
• F-1 graduates can begin working immediately upon receipt of the work authorization card.
• No cost to employer. Student pays a nominal filing fee to the CIS to get the work authorization card.

H-1B VISAS
Available to foreign nationals who (a) have at least a U.S. Bachelor's Degree or foreign equivalent and (b) will be
working in a job that requires at least a Bachelor's Degree. 

Employer Obligations
• Post notice for ten days stating that you are hiring an H-1B worker.
• No need to advertise position or determine if U.S. workers are available to fill the position.

Timing 
• Processing times vary depending on the work location. Premium processing guarantees 

processing in 15 days. 

H-1B Cap
• 65,000 new H-1B approvals each year (October 1 through September 30).  Graduates with U.S. advanced

degrees have special allocation of an additional 20,000 H-1Bs. 

Exceptions to the cap
• Universities; non-profits affiliated with universities; research non-profits; H-1B extensions and transfers. 

Citizens of Australia, Chile, and Singapore have a special allocation of H-1Bs.

INTERNSHIP POSITIONS

CURRICULAR PRACTICAL TRAINING
F-1 and J-1* visa holders can work and be paid through an internship.  Approval is processed through the school.
The employer must provide the following documents:

• Offer letter
• Signed letter of understanding provided to the employer by the student

Timing and Cost
• No cost to employer
• Takes approximately 1-5 weeks to process

Please see the USCIS website for additional information at www.uscis.gov. 
*Some restrictions may apply.
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GOIZUETA MBA RECRUITING - CONNECT GOIZUETA MBA RECRUITING

CONNECT

Interviewing candidates on- or off-campus is the most effective way to connect with our students to assess their 
fit with your organization.  The MBA CMC will partner with you, regardless of location, to manage the entire 
interview process from posting the position to scheduling interviews.  For the most efficient process, follow the
steps below for on- and off-campus interviews.

ON-CAMPUS INTERVIEWS

RECRUITER
• Post a job opportunity with the CMC – jobs are typically posted for 2 weeks
• Review resumes of potential candidates – usually takes 1 – 1.5 weeks 
• Submit list of preselects to your contact from the Employer Relations Team  
• Be sure to specify the type of interview (i.e. behavioral, case, technical), length of interview(s), and 

number of interview rooms requested 

CMC 
• Notify students of their application status
• Schedule students for interviews
• Send final interview schedule and logistics to the employer

OFF-CAMPUS INTERVIEWS

RECRUITER
• Post a job opportunity with the CMC – jobs are typically posted for 2 weeks
• Review resumes of potential candidates – usually takes 1 – 1.5 weeks 
• Notify students of their application status
• You may coordinate scheduling the interviews or your contact from the Employer Relations Team can 

coordinate scheduling the interviews for you 

“I can’t say enough about the CMC team.  It is clear from every interaction that they strive to make
sure the process of recruiting at Goizueta is as painless as possible for visiting recruiters, from mak-
ing sure AV needs are met at presentations to making sure interviewers feel welcome and have all
the resources/amenities they need to have a productive day on campus.”

– KARIN HINSHAW, Recruiting Manager
The Boston Consulting Group, Inc.
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GOIZUETA MBA RECRUITING - CONNECT

The goal of the Career Management Center is to provide outstanding service to our students and our recruiting 
partners. We make every effort to accommodate employers’ requests for services and recruiting arrangements within
Goizueta Business School resources while respecting students’ academic commitments.  To help ensure that the
recruiting process results in optimal outcomes for all concerned, the Goizueta Business School has adopted the 
following policies:

RESUME DROPS
Employers are asked to inform students of their status within two weeks of receiving the application bundle.
Additionally, employers are asked to communicate the status of each applicant and next steps to the appropriate 
member from the Employer Relations Team.

SCHEDULING INTERVIEWS
Students have varying class schedules.  In an effort to protect the learning environment, please be flexible in schedul-
ing interviews with those students who have class conflicts.

INTERVIEW FOLLOW-UP
We ask that you inform students of their status within two weeks of their interview.  Please allow reasonable time to
schedule follow-up interviews.  Ongoing follow-up with the students is strongly encouraged.

EMPLOYMENT OFFER AND TIMELINES
Employers are prohibited from the practice of "exploding" offers.  Our experience suggests that students favorably
regard those companies that demonstrate flexibility and a willingness to allow students adequate time to make a sound
and informed decision.  A company’s image can be damaged when students are pressured to respond hastily to
employment offers.

FULL-TIME OFFERS
Any offers made to second-year students prior to December 7 should remain open until December 31.  After December 7,
offers made to second-year students should remain open for a minimum of three weeks from the date of offer.

INTERNSHIP OFFERS
Any offers made to first-year students prior to January 29 should remain open until February 19.  After January 29,
offers made to first-year students should remain open for a minimum of three weeks from the date of the offer.

RESCINDED OFFERS
If a hiring company is unable to honor an accepted offer of employment, the Goizueta Business School expects 
financial compensation to the student consistent with the firm’s severance practices for similar positions, covering
such items as lost wages, signing bonuses, health insurance and moving expenses.

RENEGED OFFERS
Students are urged to immediately release offers they do not plan to accept.  Reneging on offers is considered a 
serious breach of both our recruiting policies and the Goizueta Business School Honor Code.

DELAYED START DATES
If an employer extends an offer and subsequently delays the start date by four or more months past the original start
date, the offer is considered void and the student may reactivate their job search process.

COMMUNICATION
Keep everyone informed—both the CMC and the students—as you move through the hiring process. We can best
serve you and them when we are all kept up-to-date concerning interviews, offers, and acceptances.

RECRUITER POLICIES
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2008 MBA FULL-TIME PLACEMENT STATISTICS

OTHER GUARANTEED COMPENSATION MEAN MEDIAN MAXIMUM

U.S. Citizens, Permanent Residents $13,418 $9,500 $53,000
Foreign Nationals $17,930 $10,000 $85,000
Total 2008 Graduates $15,053 $10,000 $85,000 

SIGNING BONUS MEAN MEDIAN MAXIMUM

U.S. Citizens, Permanent Residents $21,371 $20,000 $60,000 
Foreign Nationals $17,821 $15,000 $45,000 
Total 2008 Graduates $20,215 $20,000 $60,000

BASE SALARY MEAN MEDIAN MAXIMUM

U.S. Citizens, Permanent Residents $96,120 $95,000 $127,500
Foreign Nationals $89,455 $90,000 $125,000
Total 2008 Graduates $93,620 $95,000 $127,500

BASE SALARY BY PROFESSIONAL FUNCTION MEAN MEDIAN MAXIMUM

Consulting $107,485 $120,000 $127,500
Finance/Accounting $91,788 $95,000 $105,000
General Management $83,638 $90,000 $115,000
Marketing/Sales $87,551 $90,000 $115,000
Other $88,540 $85,000 $105,000
Total 2008 Graduates $93,620 $95,000 $127,500 

BASE SALARY BY INDUSTRY MEAN MEDIAN MAXIMUM

Consulting Services $108,960 $120,000 $125,000
Financial Services $91,602 $95,000 $100,000
Manufacturing $81,116 $79,500 $95,000
Consumer Products $89,958 $90,750 $102,000
Petroleum / Energy $93,500 $95,000 $105,000
Pharma/BioT/Healthcare Products $92,571 $94,000 $120,000
Real Estate $91,666 $90,000 $100,000
Technology $96,166 $100,000 $105,000
Other Services $85,545 $90,000 $127,500
Total 2008 Graduates $93,620 $95,000 $127,500

BASE SALARY BY GEOGRAPHY MEAN MEDIAN MAXIMUM

Northeast $96,444 $95,000 $127,500
Mid-Atlantic $94,940 $95,000 $100,000
South $94,992 $95,000 $125,000
Southwest $90,000 $85,000 $120,000
Midwest $94,045 $97,000 $100,000
International $77,978 $83,392 $125,000
Total 2008 Graduates $93,620 $95,000 $127,500
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2008 MBA INTERN PLACEMENT STATISTICS

OTHER GUARANTEED COMPENSATION MEAN MEDIAN MAXIMUM

U.S. Citizens, Permanent Residents $2,515 $2,000 $6,000 
Foreign Nationals $2,582 $2,600 $6,238 
Total 2009 Graduates $2,533 $2,000 $6,238 

SIGNING BONUS MEAN MEDIAN MAXIMUM

U.S. Citizens, Permanent Residents $3,095 $2,500 $6,923  
Foreign Nationals $1,833 $2,000 $2,500 
Total 2009 Graduates $2,885 $2,500 $6,923 

MONTHLY BASE SALARY MEAN MEDIAN MAXIMUM

U.S. Citizens, Permanent Residents $6,154 $6,100 $12,000 
Foreign Nationals $5,188 $5,100 $10,600 
Total 2009 Graduates $5,813 $5,760 $12,000 

MONTHLY BASE SALARY BY PROFESSIONAL FUNCTION MEAN MEDIAN MAXIMUM

Consulting $7,814 $7,300 $10,600 
Finance/Accounting $6,313 $7,042 $  8,000 
General Management $5,256 $5,300 $  7,916 
Human Resources $5,270 $5,200 $  5,760 
Marketing/Sales $5,668 $5,947 $12,000 
MIS $2,500 $2,500 $  2,500 
Operations/ Logistics $5,446 $5,760 $  6,500 
Other $4,453 $4,900 $12,000 
Total 2009 Graduates $5,813 $5,760 $12,000 

MONTHLY BASE SALARY BY INDUSTRY MEAN MEDIAN MAXIMUM

Consulting Services $8,687 $10,400 $10,600 
Financial Services $5,912 $6,400 $  8,000 
Manufacturing $5,187 $5,600 $  6,067 
Consumer Products $6,053 $6,400 $12,000 
Petroleum/Energy $7,008 $7,250 $  8,333 
Pharma/BioT/Healthcare Products $5,375 $5,760 $  7,300 
Real Estate $5,134 $4,800 $  7,900 
Government $5,000 $5,000 $  5,000 
Media/ Entertainment $4,589 $5,000 $  5,600 
Not-for-Profit $2,650 $2,650 $  2,800 
Other Services $5,312 $5,120 $12,000 
Technology $5,500 $5,500 $  5,500 
Total 2009 Graduates $93,620 $95,000 $127,500

MONTHLY BASE SALARY BY GEOGRAPHY MEAN MEDIAN MAXIMUM

Northeast $6,758 $7,700 $12,000 
Mid-Atlantic $6,877 $6,400 $10,500 
South $5,541 $5,500 $10,600 
Southwest $5,988 $5,975 $  8,000 
West $5,309 $5,200 $  8,333 
Midwest $7,366 $6,640 $12,000 
International $2,569 $2,233 $  6,250 
Total 2009 Graduates $5,813 $5,760 $12,000  

13



MBA CAREER MANAGEMENT CENTER 
1300 Clifton Road  
Atlanta, Georgia 30322 
Phone: 404.727.6399  

The CMC is located on the second floor, Room W220 of the Goizueta Foundation Center (West) building.  

DRIVING DIRECTIONS
From Hartsfield Atlanta International Airport
The airport is located in the southwest section of the city, approximately 25 minutes from the Emory University 
campus. Visitors driving from the airport should take I-85 North. Please see directions below.

From Interstate 85 North
Take exit 248-C (Freedom Parkway). Continue on Freedom Parkway and veer left at split. Follow until it ends at Ponce
de Leon Avenue, turn right. Continue on Ponce and make left on Briarcliff Road. Go approximately 2 miles to North
Decatur Road. Turn right and follow North Decatur Road one mile to the Oxford Road intersection. Make a soft left into
the main entrance of the University. Take your first right onto Fishburne Road. (Landmark Glenn Memorial Church).
Take a right just past the church into the Fishburne Visitor's Parking Deck. The Business School courtyard entrance is
up the hill on the right.

From Interstate 85 South
Take exit 91, the Clairmont Road exit. Turn left (east) on Clairmont and follow it approximately 3 miles to North
Decatur Road. Turn right and follow North Decatur approximately one mile to the Emory campus and the Oxford Road
intersection. Turn right to enter by the main gates of the campus.  Take your first right onto Fishburne Road.
(Landmark Glenn Memorial Church). Take a right just past the church into the Fishburne Visitor's Parking Deck. The
Business School courtyard entrance is up the hill on the right.

PARKING
From Clifton Road, go down Fishburne Drive and at the T-intersection, make a left turn onto Fishburne Lane to the
Fishburne Parking Deck on your right.  Please proceed to Visitor Parking.    If Visitor Parking is full, please drive up
the hill to the Faculty/Staff entrance, let them know you are here on CMC business and the gates will open.  Please
call 404.727.0417 or 404.727.8689 for any help with parking or directions.

WALKING DIRECTIONS TO THE MBA CMC OFFICE
From Fishburne Parking Deck, walk up the hill toward the Business School complex. Before you reach the Schwartz
Center for Performing Arts on your right, turn 90 degrees and walk down the path to your left toward the straight-sided
building. When you reach the end of the path, turn right and our suite entrance is on your left.

MBA CAREER MANAGEMENT CENTER DIRECTIONS
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TRANSPORTATION OPTIONS

ATL Checker Cab 404.351.1111
Taxi Atlanta Lenox 404.872.2600
Taxi Taxi 404.763.5885
Taxicab Service 404.434.6911

Alon’s Catering
www.alons.geomerx.com
1394 N. Highland Avenue 
Atlanta, GA 30306 
Phone: 404.872.6000  Ext.11 

A Southern Tradition 
www.asoutherntradition.net
1901 Montreal Road, Suite 104 
Tucker, GA 30084 
Phone: 770.491.7277 (Ask for Christel) 

Carlyle’s 
www.carlylescatering.com 
1700 Commerce Drive 
Atlanta, GA 30318 
Phone: 404.872.4231 

Nicole’s Events 
www.nicolesevents.com
1658 Beacon Hill Blvd.
Atlanta, GA 30329 
Phone: 404.321.5851

Ocean Catering Company
www.oceancateringcompany.com
2620 Blount Street
Atlanta, GA 30344
Phone: 404.352.0724

The Epicurean
www.theepicureancatering.com
131 Clairmont Road
Decatur, GA 30033
Phone: 404.321.0530

CATERING 
Companies often choose to provide food during a company presentations or reception.
Below are a few preferred caterers. 
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ACCOMMODATIONS

EMORY AREA

Emory Conference Center Hotel 
1615 Clifton Road
Atlanta, GA 30329
Phone:  404.712.6000

Emory Inn
1641 Clifton Road
Atlanta, GA 30329
Phone:  404.712.6000

DOWNTOWN

Courtyard by Marriott
175 Piedmont Avenue, NE 
Atlanta, GA 30303
Phone:  404.659.2727

Atlanta Marriott Marquis
265 Peachtree Center Avenue
Atlanta, GA 30303 
Phone:  404.586.6047

Hilton Atlanta
255 Courtland Street, NE
Atlanta, GA 30303 
Phone:  404.659.2000

The Ritz-Carlton - 
Downtown Atlanta
181 Peachtree Street, NE
Atlanta, GA 30303
Phone:  404.659.0400

BUCKHEAD/MIDTOWN

JW Marriott Hotel 
Buckhead Atlanta
3300 Lenox Road 
Atlanta, GA 30326 
Phone:  404.262.3344 

The Georgian Terrace Hotel 
659 Peachtree Street, NE 
Atlanta, GA 30308 
Phone:  404.897.1991 

Sheraton Buckhead
3405 Lenox Road, NE 
Atlanta, GA 30326 
Phone:  404.261.9250 

InterContinental
3315 Peachtree Road, NE
Atlanta, GA 30326
Phone:  404.946.9000

Ritz-Carlton
3434 Peachtree Road, NE
Atlanta, GA 30326
Phone:  404.237.2700
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KEY CONTACTS

EMPLOYER RELATIONS:

Amy Misner, Associate Director of Recruiting   
Amy_Misner@bus.emory.edu 
404.727.0417

• Automotive 
• Consumer Products
• Consulting
• Energy/Utilities
• Food/Beverage  

Misun Pak, Recruiting Coordinator
Misun_Pak@bus.emory.edu 
404.727.0968

• Biotechnology 
• Education
• Government 
• Non-Profits

Soung Hi Morris, Associate Director of Recruitng
Soung_Hi_Morris@bus.emory.edu  
404.727.5197

• Financial Services/Insurance
• Healthcare/Pharmaceuticals 
• Insurance 
• Manufacturing 
• Real Estate 

Wendy Tsung 
Associate Dean & Executive Director 
of MBA Career Services 
Wendy_Tsung@bus.emory.edu 
404.727.1787

Keosha Moon 
Director of Marketing, Planning, 
and Operations
Keosha_Moon@bus.emory.edu
404.727.8689

MBA Career Management Center
CMC@bus.emory.edu
404.727.6399

• Media/Entertainment 
• Retail 
• Restaurants/Lodging 
• Technology 
• Transportation
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